THE PLAIN TRUTH
EDITORIAL POLICY


By HERBERT W. ARMSTRONG

I had been connected with magazines and newspapers from 18 years of age.

Beginning six months before conversion, I was discovering amazing new truths, vastly more interesting and important than anything I had ever known before. Having been a magazine writer, I began writing in article form some of these truths I was discovering in the Bible. Some of these articles appeared as front-cover-page articles in The Bible Advocate, the weekly paper published by the “Church of God, Seventh Day,” at Stanberry, Missouri.

It was only natural that God led me, in that year of 1927, to conceive of a new magazine making PLAIN these marvelous TRUTHS I had been discovering in the Bible. I wanted to get across to a biblical illiterate public an UNDERSTANDING of God’s word.

I felt then—and I know, now—that God was leading me in this. My reading audience would be the general public—not those who considered themselves Bible students.
Most of my years in magazines and newspapers were devoted to writing advertising copy. And I learned there a basic principle that applies also to writing articles. It is necessary to know how the reader thinks about the subject on which you are writing. You must approach the reader from his point of view.

In my advertising years I made numerous surveys to sample and determine consumer attitude toward the product, service or whatever was being advertised.
I knew that the reading public generally was not interested in the things of God. The world does not think spiritually, but carnally. The worldly mind fills itself with physical and material interests. The reading public is interested in games, sports, entertainment. The TV program managers know this well. They fill a major amount of their time in these categories. But they know the public is interested also in world happenings. TV news is allotted important time-slots on TV.

I had come to understand, as revealed in the Bible, the source and CAUSE of today’s world evils that fill today’s news.  The Bible reveals the CAUSE—and the solution—of personal and family problems and of society’s problems.  People are interested in these problems, conditions and evils. 

So my new magazine, to be called The Plain Truth, must approach people in its articles from their point of view. Articles should deal with those problems, conditions and subjects they are interested in. The beginning of articles may be secular in nature, stating the problem, condition or interest in a manner to arouse instantly—from the headline and opening paragraphs—their interest. 

If the writer can, in headline and opening sentences, cause the worldly minded reader to say to himself, “I never thought of that before”—arousing his interest to want to know more about it—or “I’ve always wondered about that”—causing him to want to continue reading. The beginning of the article ought, where possible, to create suspense, inducing the reader to continue reading.

However, our subject is to get across to readers God’s solution to their problems—or what God’s Word says will happen—or the biblical teaching on the subject.

It often requires some skill in the transition from the human-interest or secular subject to the biblical teaching about that subject.

In some cases, a straight biblical article may be of interest and induce a reading of The Plain Truth audience. Even secular-minded people often wonder about certain biblical subjects—like, for example, “where did Cain get his wife”—if Adam was the first human?

However, an article starting out with the secular approach should rarely continue in the secular vein down to the two or three final paragraphs.

World happenings in the news are often splendid subject matter—but the headlines and opening paragraphs often should connect the biblical prophecies with the events.

WHY THE PLAIN TRUTH

But WHY did I want to publish a magazine called The Plain Truth? What was to be its PURPOSE?
I had come to understand, revealed in the Bible, the source and cause of today’s world evils, the knowledge of the true values, whereas the world seeks the false, the PURPOSE of human life, and the WAY of life that brings peace, happiness, abundant well being. The world—even in its higher education—knows none of these. I wanted a magazine that would deal with these things—discuss to some extent the way man IS, the way society is, the world evils, humanity’s problems, WHY things in the world and in human life are as they are. I wanted to view these things from the viewpoint of God—see them as HE sees them—and give the reader UNDERSTANDING of the better and the TRUE way.

In other words, The Plain Truth was envisioned, and still must be today, a magazine dealing with human interests, human ways, the ways of society, world conditions and world events as they occur, family life, human and personal problems—all seen from GOD’S viewpoint—and giving readers UNDERSTANDING of the BETTER way of life, which is GOD’S WAY—based on the principles of GOD’S LAW!

There was no such magazine on earth. There is none other today. Those magazines that deal with the same or similar subjects and conditions deal with them from the HUMAN point of view. They offer nothing but HUMAN thinking, human reasoning and human false ideas of solutions.

The Plain Truth was founded to teach GOD’S WAY OF LIFE!


But the APPROACH—the headlines and opening paragraphs of articles must be that of the HUMAN viewpoint—of HUMAN interest—that will capture the interest of the reader and, arousing interest in the subject matter, create enough suspense to HOLD his interest!

Then, so far as possible, make the TRUTH on the subject so PLAIN, so NEW and interesting, so logical and convincing, that he comes to feel as I did on first learning these truths—I was excited, GRIPPED with interest above all else in my mind at the moment. HOLD his interest!

If I wrote, in The Plain Truth, merely what is written in the Bible, without connecting with that which is in the mind of the reader—without approaching it from that which he is interested in—it simply would not win a reading. Another thing, the King James English of 1611 would not be well understood by many. It must be made PLAIN in the language of the readers.

Therefore, we must, in The Plain Truth, write about what the run-of-the-public is interested in and in a language the public will understand.
And of course, the ultimate purpose of Plain Truth articles in general is to get across to the readers the ultimate outcome of all present conditions—the announcement of the soon-coming KINGDOM OF GOD! For that IS the true Gospel. Every single article need not dwell specifically on the KINGDOM OF GOD, but directly or indirectly they should relate to it.

The PURPOSE of The Plain Truth is NOT to talk readers into being spiritually converted. This is NOT the time God is calling all to Him and to repentance and to faith in Christ. But if we proclaim properly the GOSPEL OF THE KINGDOM OF GOD, even merely as a witness against most readers, God will add to His Church such as He chooses to call at this time. It is like going fishing. There may be few or there may be a large school of fish in the area where you throw out your line. You may catch one, you may catch none, you may catch many. But you never know which one or ones you will catch.
Remember, Jesus said, “No man can come to me, except the Father draw him.” Only those God chooses to CALL can be converted NOW! Nevertheless, God wants the Gospel proclaimed to them!

So, since none but the Worldwide Church of God proclaims the GOSPEL OF THE KINGDOM OF GOD today, The Plain Truth must be utterly different from all other publications!

I did not, should not have, never could have, started thinking of a magazine, back in 1927 in the following manner: “I want to start a magazine, because I’ve had magazine experience in writing. What kind of magazine will I ENJOY writing and publishing? What kind of magazine—and what style—is best adapted to my talents and desires? Should it be a weekly NEWS magazine, a picture magazine, a human-interest magazine like Reader’s Digest or a more literary magazine like the New Yorker?” My mind never flowed down that channel.
I had come to have a basic UNDERSTANDING of the TRUTH! God’s Word is TRUTH! I felt the urge—the obligation—to get that TRUTH across to others. I wanted to make it PLAIN.  I wanted them to UNDERSTAND it as God had opened my mind to understand.

That is why it is called The Plain Truth—a magazine of UNDERSTANDING. Therefore, it had to be utterly unlike any other publication.

I knew, in 1927 when this magazine was first conceived, this world has its troubles, problems and evils, engendering suffering, agony, frustration. I had come to know the Bible reveals the causes and the cures. I knew it promises the world’s ONLY HOPE—the WORLD TOMORROW!

I wanted to get the message of that of hope over to the public.

I knew, in 1927, that if The Plain Truth contained mere biblically oriented articles, written in religious-sounding “King James” language, it could not fulfill its goal—might even become a laughingstock in ridicule. On the other hand, if I made it solely secular in tone and content it could not succeed in its purpose. Hence the editorial policy I have been here outlining.

I thank God for guiding me, inspiring me. For several years, from its inception in February, 1934, I wrote all its articles.

WRITERS AND WRITING STYLE

The Plain Truth must have a crisp, positive, fluent writing style.  Its writers must be thorough Bible students who have the same UNDERSTANDING of God’s Word He has given me. They must be trained, experienced writers. They must write in a reasonably fast-moving, fluent, smooth-flowing, positive writing style.

It MUST NOT be the pedantic “language of scholarship.” It must avoid the seldom-used big and scholarly words beyond the ken of a fourth grade educated adult.

I never took a course in speaking or writing—but I trained myself. I carefully studied and constantly read the writings of certain writers I felt were getting their messages across to the public. One was Claude Hopkins, president of Lord & Thomas, one of the BIG FOUR advertising agencies of the late ‘teens and early twenties. His advertising copy BUILT such enterprises as Goodyear Tire & Rubber, Quaker Oats, Pepsodent, Ovaltine, Blue-Jay corn plasters and others. His vocabulary was rich in plain and simple words. He wrote in smooth-flowing, almost poetic, plain and simple language that was direct and to the point. But it was crisp and positive. He knew what to say about his product. He caught the public eye in his ads, aroused instant interest, created suspense—won a reading—and SOLD THE MERCHANDISE!

I studied the writing of R.H. Miles, advertising manager of the nation’s largest trade journal. He wrote in exceedingly fast-moving, short sentences. It was dynamic, but too staccato-like with all very short sentences.  He went to the opposite extreme from the writing of Benjamin Franklin, who used long, complicated sentences. I studied the writing of A.I. Boreman who became owner and publisher of the same national trade journal. He wrote in simple, down-to-earth, SINCERE language. Not a lot of style, but full of earnest sincerity that moved the reader.
I studied the writing of Herbert Kaufman, who wrote a syndicated page in leading Sunday newspapers across the country. He used a unique style of EMPHASIS, sprinkled with plenty of italicized and all-cap words.

I adapted some of Hopkins unusual phrasing and word groupings, his euphonious smooth-flowing style. I used a certain amount of Miles’ short sentences, but broke the monotony with a few somewhat longer ones. Yet I tried to keep it fast-moving, fluent, euphonious and smooth. I tried to adapt Boreman’s SINCERETY and earnestness. I used Kaufman’s unique style of emphasis, liberal use of italics and all caps.

I deliberately eliminated the academic pedantic style of “the language of scholarship” written to appease the vanity of the writer, but undecipherable by all but the “scholars”.

In the selection of words understandable by one of no more that a fourth-grade education, I began using the verbs and nouns that were more active and dynamic, rather than the more passive words. This put a certain clout into the writing.

Don’t try to imitate my style—at least not precisely and exactly. You can’t—for it took years in developing and much experience in reams of writing. As Elbert Hubbard said, “I learned to write by writing.” It takes years of practice—like medicine, and the MDs are still “practicing” medicine and charging for their time in so doing!

But follow these guidelines so far as possible.

Don’t try to sound “intellectual” or “scholarly”. But write plainly and simply, smoothly and SINCERELY, putting your heart into your writing.
